FORT WORTH GENEALOGICAL SOCIETY SOCIAL MEDIA POLICY

Purpose: This policy provides guidelines for the use of social media by Fort Worth
Genealogical Society (FWGS) board members, volunteers, and representatives of
FWGS to ensure that our online presence reflects our mission, values, and commitment
to our community.

Definition of Social Media: This policy applies to all applications or websites through
which users are able to create and share content, and find and connect with other users
including, but not limited to, Facebook, Twitter (now X), Instagram, YouTube, TikTok,
and online blogs.

Scope: This policy applies to all board members and volunteers of FWGS who engage
in social media on behalf of the society or in a personal capacity that may impact the
society’s reputation.

FWGS Social Media: Only authorized board members are allowed to access and post
under our society’s social media accounts and must abide by the following.

1. Social Media Objectives:

«  To promote our mission and programs.

«  To engage with our community.

«  To share relevant news, updates, and success stories.

« To raise awareness and support for our society.

2. Guidelines for Posting:

. Be Authentic: Represent FWGS honestly and transparently.

-  Stay On-Message: Ensure that all posts align with our mission and values. Refer
to our key messages and branding guidelines.

«  Respect Privacy: Do not share personal information about members, donors, or
volunteers without their consent.

«  Be Professional: Use respectful language and maintain a professional tone in all
communications.

3. Content Standards:

«  Appropriate Content: Share content that is relevant to our mission, including
updates, events, and educational materials.

«  Visuals: Use high-quality images and videos. Ensure you have permission to use
any media that is not your own.

«  Fact-Checking: Verify information before sharing to avoid spreading
misinformation.

4. Engagement and Interaction:

. Responding to Comments: Engage with followers by responding to comments
and messages in a timely and respectful manner.

« Handling Negative Feedback: Address negative comments professionally. If
necessary, take the conversation offline or refer to a designated spokesperson
for resolution.

5. Personal Use of Social Media:



«  Disclaimers: If discussing FWGS on personal accounts, remember your status as
a FWGS member or volunteer and conduct yourself professionally. If sharing
personal opinions, disclose your position with FWGS and include a disclaimer
that views expressed are your own and do not represent the society.

«  Confidentiality: Do not disclose confidential information about the society or its
members.

«  Compliance with other FWGS policies: Personal social media posts must not
violate any FWGS policies.

6. Compliance and Monitoring:

«  Adherence to Policy: All FWGS members are expected to adhere to this policy.
Violations may result in disciplinary action, including warnings, suspension, or
termination of membership, depending on the severity of the violation.

«  Monitoring: FWGS reserves the right to monitor social media activity related to
the society.

7. Training and Resources:

«  Training: Training shall be provided to the board and its volunteers on the social
media platforms the society uses, which includes the site’s terms of use,
conditions and limitations, social media best practices and this policy.

«  Resources: Access to branding guidelines, key messages, and other resources
will be available to all board members and volunteers.

8. Policy Review: This policy will be reviewed annually and updated as necessary to
reflect changes in social media practices and FWGS needs.



